RETAIL RATINGS REPORT YEAR OVER YEAR CONSUMER PREFERENCE - TOP 10
Retail Share: Fercentage of consumers in the Segment that Shop Most Often at
. the Retailer for this Categary of Merchandise. Responses are unaided and
Category: Shoes (Shop at Most Often) are an indicator of Retailer Custamer Layalty.
Consumer C Equity Index™ (CEI): ¥ ind hiowi wth
. onsumer Equity Index ! Year over year index showing gro ar
Segment' Women decline of Congumer Preference Share. Index of 100 is flat, Index of 105
Period: August 2003 v. August 2002 indicates 5% growth.
Women Share: Women
Share Share Share
Store Aug. 2002 Aug. 2003 +/- CEl WalMart
WalMart 16.2% 19.6% 33 120.48 Payless
Payless 21.5% 22.0% 0.5 102.29 Target
Target 1.3% 1.5% 0.3 123.66 Sears
Sears 1.6% 1.7% 0.1 105.05 Kohls
Kohls 2.0% 2.1% 0.1 103.35 DSW
DSwW 1.2% 1.2% 0.0 100.67 Kmart
Kmart 4.6% 4.6% 0.0 99.33 JC Penne OAug. 2002 B Aug. 2003
JC Penney 2.8% 2.8% 0.1 97.34 y
Famous 1.5% 1.3% -0.2 84.08 Famous Footwear
Dillards 1.6% 1.2% 0.4 75.03 Dillards | ‘ ‘ ‘ ‘ ‘
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