
RETAIL RATINGS REPORT YEAR OVER YEAR CONSUMER PREFERENCE - TOP 10

Shoes (Shop at Most Often)

Women

Period: August 2003 v. August 2002

Share Share Share
Store Aug. 2002 Aug. 2003 +/- CEI
WalMart 16.2% 19.6% 3.3 120.48
Payless 21.5% 22.0% 0.5 102.29
Target 1.3% 1.5% 0.3 123.66
Sears 1.6% 1.7% 0.1 105.05
Kohls 2.0% 2.1% 0.1 103.35
DSW 1.2% 1.2% 0.0 100.67
Kmart 4.6% 4.6% 0.0 99.33
JC Penney 2.8% 2.8% -0.1 97.34
Famous 1.5% 1.3% -0.2 84.08
Dillards 1.6% 1.2% -0.4 75.03
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Share Trends (Top 5): Women
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