
RETAIL RATINGS REPORT YEAR OVER YEAR CONSUMER PREFERENCE - TOP 10

Women's Clothing (Shop at Most Often)

All Consumers (18+)

Period: September 2003 v. September 2002

Share Share Share
Store Sep. 2002 Sep. 2003 +/- CEI
Macy's 1.1% 1.4% 0.2 118.95
Kohls 3.9% 4.1% 0.2 105.22
Sears 2.2% 2.3% 0.1 104.64
Target 3.0% 2.9% -0.1 95.66
Ross 1.7% 1.5% -0.2 86.83
Kmart 3.6% 3.2% -0.5 86.91
Dillards 2.2% 1.6% -0.6 72.19
Lane Bryant 2.3% 1.6% -0.7 71.13
JC Penney 7.1% 6.2% -0.9 87.14
WalMart 20.9% 19.7% -1.2 94.38
No Preference 22.3% 29.8% 7.5 133.86
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Consumer Equity Index:

= 100+ = <100 September 2003 v. September 2002
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