
N = 15,727

Male 48.6% 53.7%
Female 51.4% 46.3%
Total 100.0% 100.0%

Married 52.8% 44.7%
Living with 
Unmarried Partner 8.7% 10.5%
Divorced 
or separated 11.0% 8.9%
Widowed 4.5% 2.4%
Single, 
never married 22.2% 32.4%
Same Sex Union 0.8% 1.1%
Total 100.0% 100.0%

18-24 13.1% 23.0%
25-34 18.0% 26.7%
35-44 19.7% 20.7%
45-54 19.1% 15.0%
55-64 13.6% 8.4%
65+ 16.5% 6.3%
Total 100.0% 100.0%

Average 44.8 37.6

Bloggers Profile (Those who regularly or occasionally blog)
Source: BIGresearch SIMM 11, Jan 08, N=15,727
All Adults 18+ vs. Bloggers

What is your gender?

What is your marital status? 

Please tell us which age range you are in:
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Less than $15,000 12.0% 14.2%
$15,000 to $24,999 11.4% 11.6%
$25,000 to $34,999 13.4% 13.8%
$35,000 to $49,999 17.1% 16.1%
$50,000 to $74,999 20.6% 19.2%
$75,000 to $99,999 12.5% 11.7%
$100,000 to $149,999 8.9% 8.8%
$150,000 or more 4.1% 4.4%
Total 100.0% 100.0%

Yes 14.8% 20.0%
No 85.2% 80.0%
Total 100.0% 100.0%

African American / 
Black 11.4% 12.2%
Asian 2.0% 3.7%
Multi-Racial 3.6% 5.5%
Native American 1.5% 1.9%
White / Caucasian 76.1% 69.7%
Some other race 
or ethnic heritage 5.4% 7.0%
Total 100.0% 100.0%

Are you of Hispanic, Latino or Spanish descent?

What is the annual total income of your household? 
If you are not married or not living with someone as married, please 
report your personal income.

Which ONE of the following categories best describes your race? 

Bloggers Profile (Those who regularly or occasionally blog)
Source: BIGresearch SIMM 11, Jan 08, N=15,727
All Adults 18+ vs. Bloggers
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*All Adults Avg. Income = $56,811
*Bloggers Avg. Income = $55,819
Source: BIGresearch SIMM 11, Jan 08, N=15,727
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Regularly 16.8% 21.3%
Occasionally 72.8% 71.8%
Never 10.5% 6.9%
Total 100.0% 100.0%

Regularly 29.4% 38.3%
Occasionally 63.4% 57.3%
Never 7.2% 4.3%
Total 100.0% 100.0%

Magazine 47.3% 51.6%
Read an Article 42.9% 48.8%
TV / Broadcast 42.8% 46.1%
Cable TV 36.1% 44.5%
Face-to-Face 
Communication 33.9% 42.5%
Newspaper 40.9% 39.7%

Which of the following triggers you to start an online search? (Check 
all that apply)

When you purchase products or services, do you seek advice from 
others before buying? (Regularly means routinely, as a set pattern; 
Occasionally means no set pattern, as mood suits)

Do you give advice to others about products or services you have 
purchased? (Regularly means routinely, as a set pattern; 
Occasionally means no set pattern, as mood suits)

All Adults 18+ vs. Bloggers
Source: BIGresearch SIMM 11, Jan 08, N=15,727
Bloggers Profile (Those who regularly or occasionally blog)
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Triggers Online Search
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The entire SIMM database is available for license. 
For more information, contact BIGresearch.

614-846-0146 • brinfo@bigresearch.net

For an overview of SIMM contents, click here: 
http://www.bigresearch.com/samples/SIMMcontents.pdf 

Disclaimer of Warranties:
BIGresearch makes no warranties, either expressed or implied, concerning: data gathered or obtained by BIGresearch from any 
source; the present or future methodology employed in producing BIGresearch statistics; or the BIGresearch data and estimates 
represent only the opinion of BIGresearch and reliance thereon and use thereof shall be at the user’s own risk.
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