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Consumers 
Influenced by 

Sponsored 
Links All Adults 18+

Male 49.4% 48.6% 102 Married 48.7% 52.8% 92

Female 50.6% 51.4% 98
Living with 
Unmarried Partner 8.4% 8.7% 96

Total 100.0% 100.0% Divorced or separated 11.5% 11.0% 104
Widowed 3.4% 4.5% 76
Single, never married 27.1% 22.2% 122
Same Sex Union 0.8% 0.8% 110
Total 100.0% 100.0%

18-24 17.6% 13.1% 134 Professional/Managerial 22.0% 25.5% 86
25-34 22.9% 18.0% 127 Salesperson 6.3% 5.2% 121
35-44 21.1% 19.7% 107 Factory Worker 8.4% 6.7% 125
45-54 18.2% 19.1% 95 Clerical or Service Worker 11.1% 10.2% 108
55-64 11.3% 13.6% 83 Homemaker 10.4% 8.9% 118
65+ 8.9% 16.5% 54 Student 7.7% 6.1% 126
Total 100.0% 100.0% Military 1.0% 0.9% 118

Average 40.7 44.8 91 Retired 10.6% 17.9% 59
Unemployed 7.4% 6.2% 119
Disabled 7.2% 5.5% 132
Total 100.0% 100.0%

Source: BIGresearch SIMM 11, Dec 07, N=15,727
Consumers Influenced by Sponsored Links vs. All Adults 18+

Consumers Influenced by Sponsored Links Online (Influenced or Greatly Influenced)

What is your gender? What is your marital status? 

Please tell us which age range you are in: Which one of the following categories best describes your current occupation? 

Gender
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Consumers 
Influenced by 

Sponsored 
Links All Adults 18+

Yes 22.1% 14.8% 150
African American / 
Black 19.5% 11.4% 172

No 77.9% 85.2% 91 Asian 3.8% 2.0% 187
Total 100.0% 100.0% Multi-Racial 3.7% 3.6% 103

Native American 1.9% 1.5% 128
White / Caucasian 62.6% 76.1% 82
Some other race 
or ethnic heritage 8.5% 5.4% 156
Total 100.0% 100.0%

Yourself or your child starting college 12.3% 6.1% Computer 27.3% 16.7%
Expecting a baby 5.3% 3.0% TV 25.7% 17.8%
Getting married 7.0% 3.5% Furniture 23.5% 15.8%
Getting separated/divorced 3.7% 1.9% Vacation Travel 23.4% 21.4%
Retiring 3.9% 2.1% Car/Truck 23.1% 13.1%
Other: 10.2% 7.9% Home Appliances 19.3% 11.7%

Digital Camera 17.6% 11.3%
Home Improvement or Repair 14.8% 11.8%
Jewelry/Watch 14.6% 7.5%
DVD/VCR 12.8% 7.9%
Stereo Equipment 11.3% 5.8%
House 10.8% 5.7%
RV/Boat 4.7% 1.7%

Are you of Hispanic, Latino or Spanish descent?

Are you PLANNING or ANTICIPATING any of the 
following life events within the next 6 months? 

Do you plan to make any of the following major (big dollar) 
purchases within the next 6 months?

Which ONE of the following categories best describes your race? 

Hispanic, Latino or Spanish Descent
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Life Events - Next 6 Months
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Major Purchase Plans - Next 6 Months
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Consumers 
Influenced by 

Sponsored 
Links All Adults 18+

Maps/
Directions 91.9% 91.2% Magazine 52.7% 47.3%
Clothing/
Shoes 85.6% 71.2% Coupons 50.8% 35.8%
Product Info / 
Comp Shopping (Non-Auto) 85.5% 75.0% TV / Broadcast 47.5% 42.8%
Travel 84.4% 77.2% Cable TV 46.4% 36.1%
Movies 84.2% 71.0% Newspaper 46.3% 40.9%

For an overview of SIMM contents, click here: 
http://www.bigresearch.com/samples/SIMMcontents.pdf 

The entire SIMM database is available for license. 
For more information, contact BIGresearch.
614-846-0146 • BIGinfo@bigresearch.com

Regularly/occasionally search online for the following: (Top 5) Which of the following triggers you to start an online search? (Top 5)

Top Online Searches
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Triggers Online Search
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Disclaimer of Warranties:
BIGresearch makes no warranties, either expressed or implied, concerning: data gathered or obtained by BIGresearch from any source; the present or future methodology employed in 
producing BIGresearch statistics; or the BIGresearch data and estimates represent only the opinion of BIGresearch and reliance thereon and use thereof shall be at the user’s own risk.
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